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HealthPartners at a Glance 

Medical Clinics 
 1 million patients 
 1,700 physicians 

 50+ primary care clinics 
 Multi-payor 

Integrated Care 
System 

22,500 employees 

Six Hospitals 
Regions: 454 bed 

Methodist 426 bed 

Non-Profit, 
Consumer Governed 

Health Plan 
1.5 million members 

Triple Aim 



 Health Plans 

Minnesota’s Healthcare Landscape 

 Hospitals & Health Systems 

•A system of NON-PROFIT payers (BY LAW) & provider systems 

•All licensed health plans MUST participate in state healthcare programs, BY LAW, and 
produce public health collaboration plans every 5 years 

County-Based Purchasing 

© 2015 



Health Plan Collaboration 

Health plan participation in initial MCP 
stakeholder meeting 

Performance Improvement Project 
Planning  

Engaged with MCP 

Chlamydia Provider Toolkit 

Webinar Series, Conferences,  

Ongoing Collaboration……. 



MN Health Plans take on Chlamydia 

• Provider Toolkit 

• Sponsored webinars 

– Increase Chlamydia Screening 

– Teen Friendly Clinics 

– Stories from the Field 

• Participation in other webinars  

• Presentations and resources at Conferences 

• Outreach to providers via newsletters 

• Targeted Outreach to Clinics 

• Universal Screening Tip Sheet 

• Members of Minnesota Chlamydia Partnership 

• Education on Privacy/EOB issues 

 

 

Collaborative Health Plan Activities 

http://www.stratishealth.org/pip/documents/Chlamydia_Toolkit.pdf
http://www.stratishealth.org/pip/chlamydia.html


Individual Health Plan Efforts 

• Quality Connections topic with clinic 
systems 

• Quality Consultations for Clinics 
• Financial incentives / withholds for 

clinics to improve rates 
• Screenings at community events 
• Annual PR around MN STD data release 

– Start Tribune, TPT and KMOJ 
• EPT available via virtuwell on-line clinic 
• Member mailing with infertility story 

for all members ages 18-24  
• Facebook Campaign  MN & WI  ages 18-

24 

• Outreach to low and high 

performing clinics 

• Incentive for members 

• Incentive to members 

• Member mailings 

• Targeted clinic training 

• Community partnering 

• Screenings at community 

events 

• Sponsorship of screening 

events 

• Member mailing   



HealthPartners Community 
Outreach Campaigns 

Member Outreach  
• Mailing sent to all (43,000) 

members 18-24 years old 
• Letter and Megan’s story 

Community Outreach (Social Media) 
• All women ages 18-24 in MN and WI 
• Moms in MN and WI with teen/young adult daughters 
• Links to “Peace of Mind” website 

• Megan’s Story 
• Chlamydia information 
• Actionable – make an appointment or find a clinic.  



2014: 6-Week Campaign 

791,596  

impressions 

10,122  

clicks through to 

website 

+1.8% 

+1.0% 

2015 HEDIS 
(Commercial) 



2015: Facebook campaign for moms  

9 

146,237  

impressions 

5,335  

clicks through to 

website 



2016: Opportunities identified 

• Message to 16-18 year-olds (excluded from past 
direct to member letter and Facebook campaign)  

• Message to parents of 16-18 year-olds  

• HP’s screening rates are lower among white, 
commercial population – tailor messages to them 

• Prevalence rates are higher in Minnesota among 
communities of color and lower income populations 
– tailor messages to them 

10 



2016: Refreshed Facebook Campaign 

• Young women, ages 16-24 with ad sets 
tailored for (imagery and targeting):  

– Communities of color 

– Lower income (Medicaid)  

• Moms of women ages 16-24 with ad 
sets version for  

– “Protect her” message 

– “Have the STD conversation” message 



Megan’s Story Webpage 



Custom Landing Page for Young Women 



Custom Landing Page for Moms 



Blog posts for moms: 
She’s all grown up an moving out  



2016: HEDIS Results 

 

 

 
+1.0% 

Commercial 

+2.88% 

Medicaid 



Share the campaign  

17 



Why clinics should be working on 
chlamydia 

1. They should be screening!  
2. Minnesota Community Measurement Publicly Reported Measure 



Clinic partnerships 

• Quality Connections  

– Hosted by HealthPartners, driven by clinics 

– QI partners from large network systems share QI work 

– Focus on publicly reported measures 
 



Clinic Partnerships 

• Support for Clinic Pilots 

– Children’s Healthcare Network – Pediatric network  

– Park Nicollet – Universal Screening 

– Stillwater Medical Group – Universal pilot; modified to match 

screening recommendations 

– Home self-swab validation study 

• Quality Consultations 

– TA to clinics with limited resources 

• Process Improvement Pilots  

– Contract 

– Withhold 

• Partners in Excellence Recognition Awards  

– Public recognition 

–  Financial benefits 

 



Questions 

Contact me:  

– Patty Graham, Senior 
Quality Consultant, 
HealthPartners 

– patty.r.graham@heal
thpartners.com 

– 952-883-6163 

mailto:patty.r.graham@healthpartners.com
mailto:patty.r.graham@healthpartners.com

